Position Description

Sponsorship Coordinator

Overview

The role of the Sponsorship Coordinator is to attract, service and retain Club sponsors.

Responsibilities

Be the primary point of contact for all sponsorship enquiries.

Actively look for sponsors

Prior to the season

Review and, if required, develop sponsorship categories and fees which seek to grow and expand the
sponsorship base of the Club.

Work with the Treasurer to accurately set sponsorship sales targets which will be reflected in the
Club’s budget.

Provide the Board with recommendations for all sponsorship categories and fees for the upcoming
year.

Create/Update sponsorship marketing information which can be provided to Club participants so they
can assist to sell sponsorships to their network of family and friends.

In conjunction with the Social Media Coordinator, update the Club website to reflect current
sponsorship information and post via social media.

Provide sponsorship agreements to sponsors once an agreement has been reached.

During the season

Review sponsorship sales with the Treasurer to ensure the financial targets for sponsorship sales have
been achieved and if not formulate corrective strategies.

Review all sponsorship agreements to ensure all sponsorship fees have been received. If this has not
been achieved, assist with the collection of sponsorship fees.

Ensure that all sponsorship inclusions (such as tickets to games and events) have been provided.

Be the initial point of contact for any issues or complaints from sponsor concerning their sponsorship
and entitlements.

Providing sponsors with recognition and thank you notes or team photos (or something similar) for
their sponsorships which they can display in their workplace.
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Essential Skills and requirements

Possess strong written and verbal communication skills along with a strong, persuasive personality
Professional, friendly, organized, energetic and determined

Servicing existing sponsors and developing other revenue streams

Ability to build a rapport with partners quickly

In-depth understanding of what your Club has to offer sponsors

High level of attention to detail

Strong organizational skills

The estimated time commitment required as the Sponsorship Coordinator is 1- 3 hours per week.

Compensation for this position is commission based.
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